STATEMENT OF BUDGET IMPACT
Budgetary Review of Proposed Resolution &
Ordinances with Financial Implication.

Date: September 20, 2017 File: BIS CRA 17-22
Proposed Legislation:

A RESOLUTION OF THE HOLLYWOOD, FLORIDA, COMMUNITY
REDEVELOPMENT AGENCY (“CRA”) APPROVING AND AUTHORIZING THE
EXECUTION OF THE ATTACHED AGREEMENT BETWEEN THE HOLLYWOOD ART
AND CULTURE CENTER, INC. (THE CENTER) AND THE CRA FOR THE PURCHASE
OF TICKETS TO BE UTILIZED FOR THE PROMOTION OF THE CENTER TO THE
HOLLYWOOD BEACH VISITOR MARKET FOR A TOTAL AMOUNT NOT TO EXCEED
$300,000.00, PAYABLE ON AN ANNUAL BASIS AT AN AMOUNT NOT TO EXCEED
$30,000.00 EACH YEAR; AND APPROVING AND AUTHORIZING THE
ESTABLISHMENT OF AN ACCOUNT FOR SAID PURPOSE.

Statement of Budget Impact:

1. ] No Budget Impact associated with this action;

2. X Sufficient budgetary resources identified/available;

3. ] Budgetary resources not identified/unavailable;

4. [] Potential increase in Revenue is possible with this action;
Explanation:

Economic development is a top priority of the Hollywood, Florida CRA, and the
economic viability of the beach and downtown districts is of vital importance to the CRA.

The International Council of Shopping Centers and the Urban Land Institute have
recently published articles in regard to the impact of cultural activities and entities
guality cultural establishment have on tenant recruitment. According to redevelopment
specialist and author Larisa Ortiz, visitation drivers such as cultural institutions and
theaters create a ‘microclimate’ (a small area within an existing urban area where
conditions are different than those of the surrounding area for certain businesses and
activities to thrive); and that microclimates are important because site selectors, brokers
and retailers often seek unique conditions when selecting a new location.

The Center's location within the boundaries of the Downtown Community
Redevelopment area significantly enhances existing business activities and business
recruitment, retention, and expansion efforts in the Downtown District.

According to the Travel Channel, an American basic cable and satellite television
channel that is owned by Scripps Networks Interactive, travelers discover a world of
wonder when they embrace a destination's arts and culture. According to the Florida
Department of State Division of Cultural Affairs, 65% of visitors taking part in at least
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one culturally based activity during their trips. If provided with additional marketing
support by the CRA, the Center has great potential to be a destination for the visitor
market from the Beach District of the CRA.

APPROVED BY: Yvette Scott-Phillip
Budget Manager
Hollywood Community Redevelopment Agency



