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TAB 1: LETTER OF TRANSMITTAL 
_____________________________ 
 
City of Hollywood, Florida 
c/o: Office of City Clerk 
2600 Hollywood Blvd., Rm#: 221 
Hollywood, Florida 33020 
 

April 12th 2016 
 
To whom it may concern, 
 
Please find the enclosed proposal for RFP-4503-16-RD Recycling Incentive Program. This proposal explains, in detail, 
the work to be completed by Recycling Perks LLC for the City of Hollywood as outlined in RFP-4503-16-RD. 
 
Recycling Perks is prepared to propose a complete “turn-key” solution that will include, but is not limited to the 
following deliverables by the City’s proposed start date of June 17th, 2016. 
 
  Recycling Perks will provide an incentive program for members, residential (single and multifamily homes) and 

commercial, to receive rewards based on positive recycling behavior. Recycling Perks users will use reward 
points to redeem rewards; reward points never expire.  

  Residents will access the program information through a website to see a status of their account balances, to 
redeem and print their rewards (immediately upon receipt of reward), to schedule pick-up reminders, and 
more. They can also access information through our customer service hotline by phone, through the website 
contact form or by email. Accounts may be added or deleted from the program at no charge to the City. 

  Recycling Perks will identify, consult and procure reward offerings from businesses. 95% of the offerings will be 
from local businesses.  

  Recycling Perks will provide a quarterly outreach plan including public educational, events and marketing 
components. The plan and its components will be reviewed at least quarterly in person while the local partner 
participation and residents’ participation will be reviewed monthly via conference call. 

  Recycling Perks will be engaged on an ongoing basis with active and potential local partners and the community 
at large. 

  Recycling Perks will provide data in an editable text format to the City within 30 days written request by the City, 
or termination of the Contract, or default by the Vendor.  

 
We have provided additional services that are above and beyond the scope, to provide visibility on the 
opportunities that we could provide, for example, the more regular reporting, and recycling behavior maps. We are 
flexible in our pricing as it relates to some of those services.  
 
Should you have any questions or comments about this proposal, do not hesitate to contact Bill Dempsey or Sandra 
Hungate, the City’s main contacts for this program, at 757-478-5225 and 757-525-1650, respectively.   
 
Sincerely, 
 
 
William Dempsey 
President, Recycling Perks 
  



4 

TAB 2: QUALIFICATIONS 
_____________________________ 
 

1. STATEMENT OF QUALIFICATIONS, ABILITIES, EXPERIENCE 
IN PROVIDING THE REQUESTED SERVICES 

 
A. QUALIFICATIONS, ABILITIES, EXPERIENCE & FINANCIAL 
Recycling Perks LLC was started in partnership with TFC Recycling in May of 2010 
as a vehicle to provide recycling incentives to current and future residential 
customers.   

 
Recycling Perks’ development and experience is heightened by its collaborative 
partnership with TFC Recycling.  Because of this partnership, Recycling Perks was 
afforded the ability to develop a program that is mutually beneficial to residents, 
municipalities, and/or hauling firms.   
 
Recycling Perks growth has been organic; expanding to cities and regions desiring 
operational efficiencies from RFID technology, residents needing an incentive to 
enhance recycling, and municipalities looking for the community outreach, recycling 
set out analysis, operational gains, and a turn-key approach provided by Recycling 
Perks.  

 
Currently, Recycling Perks is contracted to service ten cities and regions throughout 
Georgia, Florida, and Virginia with several more on the horizon.  Recycling Perks 
successfully provides a comprehensive incentive program to nearly 400,000 homes 
in communities ranging from 1,400 households to 96,000 households while 
assisting cities in achieving their goals: increase recycling while promoting local 
businesses. 
 
Financial information is enclosed in a sealed envelope marked “Financials”. 
 
Recycling Perks is capable of and ready to execute a comprehensive recycling 
incentive program for the City of Hollywood. Experience in markets of varying sizes, 
tremendous expertise in data management and analysis, and successful goal 
completion in other service areas has prepared and positioned Recycling Perks for 
success in Hollywood. Recycling Perks confirms that it has capacity, both financial 
and otherwise, to provide the requested work. 

 
B. REFERENCES (see forms attached) 
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2. IDENTIFICATION OF SENIOR AND TECHNICAL STAFF TO BE 
ASSIGNED TO THE CITY 
 
BILL DEMPSEY | PRESIDENT, RECYCLING PERKS  
Almost 20 years of marketing and partnership development. The majority of his 
career has been within the professional sports world – Past positions held were with 
the Boston Celtics, Boston Bruins and the New England Patriots Radio Networks.   

 
Prior to moving to Virginia he held the position of Director of Corporate 
Partnerships with the NBA Charlotte Bobcats. Before coming on board as President 
of Recycling Perks, Bill served as the GM & Chief Operator of Radio Disney in 
Virginia Beach.   

 
SANDRA HUNGATE | MARKETING MANAGER, RECYCLING PERKS 
Mrs. Hungate brings more than 7 years of comprehensive marketing experience 
with expertise in campaign design, project management, and marketing research. 

 
Mrs. Hungate joined Recycling Perks in 2015 to oversee the marketing program 
implementation. Across all service areas, she is actively pursuing low participation 
areas with targeted marketing campaigns to increase recycling participation. 

 
Prior to joining Recycling Perks, Mrs. Hungate was the Marketing Manager for a 
worldwide Mercedes-Benz brand, called MBtech, where she mainly worked on 
marketing electric cars and green manufacturing. Previously, she held an online 
marketing position at Decathlon, coordinating advertising efforts for a sports brand 
in Germany. 

  
Mrs. Hungate holds a Master of Media Management with an emphasis in marketing 
and advertising from the Stuttgart Media University. 
 
MONIQUE WEBB | DIRECTOR OF CUSTOMER SERVICE AND DATA 
MANAGEMENT, RECYCLING PERKS 
 
Ms. Webb brings more than 5 years of comprehensive marketing experience with 
expertise in data analysis and market research. 
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Ms. Webb joined Recycling Perks in 2015 to oversee data mining, data analysis, and 
the customer service. Across all service areas, she is actively managing the data and 
information, to generate reporting and increase efficiency.  

 
Prior to joining Recycling Perks, Ms. Webb was a Marketing Assistant at two multi-
channel marketing companies working to increase efficiency, reduce data related 
errors and provide customer service. 
 
Ms. Webb holds a Master of Business Administration (MBA) with an emphasis in 
marketing from the Florida Institute of Technology. 
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TAB 3: PROJECT APPROACH AND PLAN 
_____________________________ 
 
Recycling Perks offers to provide the requested services through its 6 steps offering: a 
user-friendly online rewards platform, a 24/7 customer service hotline, a permanent 
Hollywood based Recycling Perks staff, advanced data management, monthly data 
reporting, quarterly data mapping and targeted outreach. 
 

1. USER-FRIENDLY ONLINE REWARDS PLATFORM FOR 
COMMERCIAL AND RESIDENTIAL USERS 
 
A. FEATURES 

 
Recycling Perks provides a turn-key solution to incentivize recycling with an online 
rewards platform that delivers Hollywood commercial and residential participants all 
the City required features, and more: 
 

 Commercial and residential users can register for the Recycling Perks program 
online at any time of the day. Registration takes approximately 90 seconds.  

 Users are confirmed and connected to addresses based on geo-spacing 
information.  

 Users receive automatic and immediate points awarded for recycling efforts at 
the address level directly to their Recycling Perks account. Points never expire. 

 One same account can withhold several users (for commercial accounts for 
example). 

 Recycling Perks members will have access to RecyclingPerks.com from any 
device, 24/7, to exchange earned points for discounts from local businesses 

 Recycling Perks rewards are available as a printed reward claim or through a 
mobile reward (a paperless, environmentally sound solution), immediately after 
redemption 

 These rewards (or discounts) will be populated and managed on the Recycling 
Perks website through dedicated efforts of a Recycling Perks local staff member  

 Recycling Perks users will be able to view City-specific information on the My 
City page where they can view acceptable recycling practices, links to important 
information about the recycling program, other city news, and relevant blog 
posts about local projects and events 

 Users will receive newsletters for updates about their points balance, new 
rewards, specials, unique city events, and other information. 
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B. USER EXPERIENCE 
 

a) MEMBER USER EXPERIENCE OF THE ONLINE PLATFORM 
The rewards incentive program will be available for participants to freely activate an 
account 24/7 by visiting RecyclingPerks.com or calling the toll free customer service 
line, 855-813-2154. Account activation consists of supplying: 
 

 Name 
 Email Address 
 Preferred Password 
 Address 

 
With these four fields completed, the users will be awarded 100 account activation 
points to immediately redeem rewards on the site. Users are granted immediate access 
to the Recycling Perks website and upon registration or log in land on their account 
dashboard page providing them the option to: 
 

 Shop Rewards 
 View more about Hollywood recycling 
 View account details (points balance, points earned, points redeemed) 
 View and edit profile information (name, email, and password) 
 View and edit the address associated with their account 
 Add or edit authorized users to their account. Recycling Perks accounts can be 

family or commercial accounts where all members contributing to the recycling 
efforts can have their own unique account and password but they all share the 
earned points 

 Opt in to collection day email reminders that go out the evening before their 
collection day 

 Opt out of the collection day confirmation email that is automatically generated 
after points are awarded to a participant’s account 

 View, copy, and paste their sharing link where they can share a personal URL 
with colleagues, friends and family encouraging them to activate their Recycling 
Perks account. Each successful referral awards 25 bonus points to the referring 
party’s account 

 Option to key in a promotional code if they’ve participated in a volunteer 
activity and are in receipt of a promo code card for their positive community 
contribution 

 View their account ledger to see all activity (incoming points, outgoing 
redemptions) for the life of their account 

 Log out of their account 
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The shop rewards section is populated with all rewards and automatically lists reward 
offerings that are nearest their home first. Rewards can be sorted and shopped a 
number of ways, including: 
 

 Typing the reward or business name into the search bar 
 Seeing rewards near home (based off of the address on the member’s account) 
 Seeing rewards near their current location (based off of location services where 

the user’s device is currently located). This option requires member approval. 
 Shopping by category, point value, service area, or business name 

 
Each reward offering provides the user the option to: 
 

 Add the reward through a quick shop option by selecting Add to Cart from the 
populated listing of rewards 

 Click on the reward name for more information about the discount including a 
description of the reward offering, the location address, ability to map the 
location, redemption instructions, and the option to visit the business website 

 Click on the business name to read about the business, view all of the rewards 
the business is offering, location address, mapping feature, and ability to visit 
the reward partner’s website 

 
After a member selects the rewards they would like to purchase with their points, the 
rewards will sit in the My Perks checkout basket until the member has finished 
shopping the site. By selecting My Perks, the member will see three sections: 
 

 Cart | Lists all of the rewards they’ve added to their cart but have not checked 
out. From their cart, they can choose to checkout their reward, view reward 
details, add another to their cart, or remove the reward from their cart. 

 Checked Out | Lists all of the rewards they’ve checked out but have not 
redeemed by printing their reward claim or using the mobile redemption option. 
From the checked out section, members can choose to print their reward claim, 
view reward details, add another to their cart, gift the reward to someone, or 
redeem the reward on their phone or tablet. 

 Previously Redeemed | Lists all of the rewards they’ve previously redeemed. 
Within this section, members can choose to reprint their reward or add another 
one to their cart.  

 
Recycling Perks members can save an average of $25 per month in discounts by 
recycling in their curbside program and trading in their earned points for the discounts 
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on the site. Members will receive points the moment the data feed pushes information 
to the Recycling Perks website. Earned points never expire!  
 

b) BUSINESS USER EXPERIENCE 
 
Recycling Perks works with local businesses to provide an exclusive reward on the 
recycling rewards website. Recycling Perks works to acquire reward partners to provide 
discounts on an ongoing basis so there are fresh, new rewards available to local 
recyclers. Over 95% of all rewards are from local Hollywood businesses. A participating 
business receives the following free of charge: 
 

 A business page on the Recycling Perks website with a description of their 
establishment, physical location address, mapping function, link to the business 
website, business logo, and listing of rewards offered on Recycling Perks 

 Monthly email updates from Recycling Perks showing statistics of rewards 
redeemed and other program updates 

 Feature on a Recycling Perks member newsletter showcasing the business, 
reward, and logo encouraging members to redeem the reward 

 Highlight on Recycling Perks local Facebook page alerting members of the 
business’ new reward offering 

 Immediate emails alerting the business when a resident has redeemed a reward 
 Opportunities to cross promote recycling alongside Recycling Perks 

 
c) NON-COMPUTER USER EXPERIENCE 

 
In addition to the member and business experience described above, Recycling Perks 
will offer access to the incentive program to non-computer participants by: 
 

 Facilitating membership for non-computer members 
 Redeeming rewards for non-computer members 

 
The non-computer membership component is ideal for participants without access to a 
computer or smartphone. Participants are able to call the toll free customer support 
line to activate their Recycling Perks membership. Each quarter, they will receive a 
packet in the mail with relevant account statistics like points earned and available for 
redemption along with a listing of the rewards and associated point values. Non-
computer members can select rewards and mail the reward selections back to 
Recycling Perks or call the customer support line with their selections. Recycling Perks 
redeems the rewards on their behalf and mails reward vouchers to their home for use 
at their selected reward partner locations.  
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C. PLATFORM ACCESSABILITY AND SECURITY 
 
The program website, RecyclingPerks.com, is available and fully functional on any 
smartphone, tablet, laptop or desktop personal computer. Recycling Perks supports 
the last three versions of each browser including Chrome, Internet Explorer, Safari, 
Firefox, Android, Amazon Silk, and iOS in-app.  Links or iframe capability to the 
Recycling Perks website can be set up from the City of Hollywood’s webpage.  

 
Recycling Perks utilizes cloud computing platforms and web servers for optimal 
support and security. Member accounts are password protected and can only be 
accessed with the email and password set up by the resident.  Recycling Perks 
never shares member activity with any other party and prides itself on maintaining a 
program that keeps shopping experiences, lift data, and personal information 
private.    
 
Recycling Perks will be responsible to perform administrative functions of the 
platform, see TAB 6.  

 

2. 24/7 CUSTOMER SERVICE HOTLINE 
Please see TAB 6  

 
3. HOLLYWOOD BASED RECYCLING PERKS REPRESENTATIVE 

 
Along with our satellite office in Tamarac, FL, Recycling Perks will dedicate a Local 
Market Representative to the City of Hollywood. 
 
The Hollywood based Recycling Perks staff member will be engaged on an ongoing 
basis with active and potential local partners to identify, consult and procure reward 
offerings (rewards) from businesses. 95% of the offerings will be from local 
businesses.  
 
The Hollywood based Recycling Perks staff member will also participate in the 
community at large, to educate Hollywood residents about recycling and the 
benefits of Recycling Perks and sign people up. Furthermore, the Recycling Perks 
local staff member will set up a table or booth at selected events in order to 
register residents for our program, and hold presentations at selected events such 
as neighborhood meetings to educate residents on recycling and the Recycling 
Perks incentive program. 
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Finally, the Local Hollywood Market Representative will manage the Hollywood 
Recycling Perks Facebook page and meet with the City in person, at every meeting. 

 

4. ADVANCED DATA MANAGEMENT, MONTHLY REPORTING 
AND QUARTERLY DATA MAPING  
Please see TAB 6  
 

5. TARGETED OUTREACH 
Please see TAB 5  
 

6. ADDITIONAL SERVICES 
 
To summarize, in addition to the required elements, our proposal adds additional value 
to your City’s recycling program with the following: 

- Recycling Perks’ Local Market Representative, who will be located in Hollywood 
throughout the length of the contract to enhance community partnerships daily 

- Recycling Perks’ detailed data reports (monthly) and ArcGIS maps (quarterly) 
detailed in TAB 6, to display recycling behavior 

- Recycling Perks’ strategy to use at least 95% of local businesses for rewards 
- Recycling Perks’ strong knowledge of data to consult you in the strategy of your 

recycling 
- Recycling Perks’ online platform offering more features than required in the RFP, 

such as pick-up reminders, pick-up confirmation and multi-user accounts 
- Recycling Perks’ offline incentive program for non-computer participants 
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TAB 4: IMPLEMENTATION PLAN 
 
Please find an example of an implementation plan on the next page.  
 
Implementation plan will be prepared for the City of Hollywood by the Recycling Perks 
Project Manager and will include, but is not limited to: 

 Upon the rewarding of the contract, Recycling Perks will begin the recruiting of a 
Hollywood based Recycling Perks staff member 

 Upon the awarding of the contract, Recycling Perks will work with City’s current 
hauler, to install technology on trucks (truck total tbd; up to 8 trucks are 
assumed in this proposal) 

 Access to RecyclingPerks.com and to Recycling Perks staff and customer support 
team prior to program roll out 

 Outreach and execution directing residents, reward partners, and City staff to 
connect with Recycling Perks on a local level through a dedicated toll-free 
number or through a city-specific email account; hollywood@recyclingperks.com 

 Partnership search with local businesses to create local rewards 
 Preparation of an introduction letter jointly created by Recycling Perks and the 

City of Hollywood introducing the rewards program to residents 
 A press release with a PSA video and a press event jointly created by Recycling 

Perks and the City of Hollywood introducing the rewards program to residents, 
with a sign up stand 

 Marketing collateral encouraging registration in the rewards program 
 A Facebook page dedicated to your city, called “Recycling Perks Hollywood”, 

managed daily 
 Presentation and education at events and neighborhoods/association meetings 
 Strategic and targeted marketing to neighborhoods with low recycling rates 

after the initial roll out period is complete. This effort is driven by technology 
and acts to reduce waste by educating and marketing to those who need it most 

 Regular reporting and quarterly outreach calendars (strategic calendar) 
 

Recycling Perks prints all materials on recycled stock and plans for marketing needs 
that are also recyclable in a standard curbside container.  Additionally, Recycling Perks 
works to partner with local establishments for printing and marketing needs to be 
further vested in the community. 
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  Example of implantation plan  
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TAB 5: COMMUNICATION AND MARKETING 
PLAN 
_____________________________ 
 
Recycling Perks’ communication and marketing plans throughout the life of the 
agreement with the City of Hollywood will be research-based and strategic. Utilizing a 
heavy amount of mass media has proven not to be effective outside of roll out or 
launch timing. We do not take a cookie-cutter approach to marketing, and build the 
program based on the information and data we collect. As such, Recycling Perks will 
create a Hollywood-specific communication, marketing and events plan (or outreach 
calendar), even often on a neighborhood specific scale. 
 
 

1. OUTREACH CALENDAR 
 
If awarded, the contract Recycling Perks will develop a comprehensive launch schedule 
that works to communicate the new incentive program to every eligible resident as per 
implementation plan in TAB 4.  
 
After launch, Recycling Perks will plan media and outreach in advance of each quarter. 
The outreach calendar (strategy calendar) will be developed with collaborative 
feedback from City staff. Outreach planning will be dependent on the data. Examples 
of targeted outreach executed in other Recycling Perks service areas include: 
 

 Neighborhood town hall meetings 
 Advertisement in neighborhood civic association publications 
 Block leaders 
 Utility bill inserts 
 Users newsletters 
 Strategic event participation and sponsorship 
 Education through City communication channels 
 Social media 
 Promotional items and giveaways 
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 Web banners and Google AdWords 
 In person reward (Recycling Perks accompanies the recycling truck and gives 

gifts to highly participating recyclers) 
 

Recycling Perks works to assure every piece created and every medium utilized for 
delivery has a clear call-to-action and quantitative evaluation metrics. For example, a 
project working to reduce contamination in an identified high-contamination area will 
have strong messaging targeted directly to the residents residing in that 
neighborhood. Recycling Perks will identify baseline metrics prior to the launch of the 
project, will measure activity during the project, evaluate the success of the project 
post-implementation, and report back to the City.  
 
This process is executed on each campaign to assure communication funding is spent 
in a strategic, smart, and resourceful manner to drive increased tonnage, increased 
participation, and increased public awareness of recycling in Hollywood.  
 
Please see below an example of a quarterly outreach calendar: 
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2. COMMUNITY OUTREACH AND EVENTS 
 
Recycling Perks will participate in several neighborhood events and larger, City-wide 
events as part of its ongoing communication and outreach planning. Participation at 
events consists of: 
 

 Setting up a Recycling Perks table with a custom branded Recycling Perks table 
cover 

 Setting up a tent if the event is outdoors 
 Utilizing promotional items to reward residents for signing up for their Recycling 

Perks membership during the event 
 Distributing recycling and Recycling Perks information to all booth visitors 
 Facilitating an activity, contest, or game depending on the type of event and if 

space permits 
 

Recycling Perks will commit to participate in at least 6 City-sponsored or environmental 
events each year with a Recycling Perks branded or co-branded City and Recycling 
Perks booth. 
 
Community outreach programs are executed by the Hollywood based Recycling Perks 
staff member. This single point of contact will solicit new reward partners, attend 
community events, work to engage locals in positive recycling and environmental 
behaviors. 
 
In addition to event participation, Recycling Perks local staff member will develop 
relationships with schools and nonprofit groups encouraging them to participate in 
Recycling Perks’ give back campaigns where groups can receive donations from 
Recycling Perks tied to new member sign ups or redemptions.  
 
Much of the above information will be available for residents to view on the Recycling 
Perks Hollywood webpage: recyclingperks.com/#/serviceArea/Hollywood. Residents 
can access the Recycling Perks Hollywood page from the Recycling Perks homepage, 
by keying in the Hollywood service area URL provided, or by clicking More About 
Hollywood within their account dashboard. 
 
It is Recycling Perks’ goal to be vested in the community and work to develop strong 
relationships with Hollywood schools, faith-based organizations, civic associations, non-
profit groups, and other organizations.  
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3. OWNERSHIP OF MATERIAL 
 
The use of the City title and/or logo in marketing or program related elements can only 
be done with prior written approval of the City.  
 
Script, graphic, video, audio elements and other artwork created by Recycling Perks 
specifically for the City of Hollywood becomes the property of the City of Hollywood. 
To receive original artwork or files, City staff should request files from the Recycling 
Perks Project Manager.  
 
Recycling Perks will provide data in an editable text format to the City within 30 days 
written request by the City, or termination of the Contract, or default by the Vendor. 
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TAB 6: CUSTOMER SERVICE & REPORTING PLAN 
 
1. CUSTOMER SERVICE  
 

1. CUSTOMER SERVICE FOR THE CITY 
 
Recycling Perks will provide a Project Manager as the single point of contact to City 
representatives for all aspects of the program. That person will be Sandra Hungate. 
Along with Mrs. Hungate, the Local Market Representative (mentioned in TAB 3) will be 
the Hollywood based contact. 
 

2. CUSTOMER SERVICE FOR THE USERS 
 
Residents and businesses can contact Recycling Perks by emailing 
info@recyclingperks.com or hollywood@recyclingperks.com, completing a contact form 
on the Recycling Perks website, or calling the toll free customer support line at 1-855-
813-2154.  
 
A customer support staff member is available to receive member or business requests 
Monday through Friday from 8 am to 5:00 pm.  Customer support responses are, on 
average, resolved within 4 hours with most resolved in less than an hour. 
 
The City of Hollywood will receive updates on the questions and concerns coming 
through the customer support. 
 

3. MAINTENANCE 
 
The customer support staff will be responsible to maintain accounts, by performing 
administrative functions to include, but not limited to adding addresses to user 
accounts, correcting addresses, searching user accounts, activate and deactivate 
accounts, change user passwords and retrieving statistics. 
 
Maintenance of Recycling Perks software, technology and program components will be 
performed by Recycling Perks, at no additional cost for the City. 
Repairs will be executed within a 1-week timeframe, or the program must include a 
contingency plan to allow for the program to continue to function should the 
timeframe for repairs be lengthier. 
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2. REPORTING PLAN 
 
Recycling Perks will track, manage and report performance data and provide reports to 
the City no less than quarterly.  
 
Recycling Perks offers to provide performance reports each quarter on the following 
metrics on or before the 15th of each January, April, July, and October for the 
preceding quarter: 
 

 Set out rate by neighborhood or other city-defined geographic area based on 
GIS layers provided to Recycling Perks from the City of Hollywood GIS 
department (see example below)  
 

 
 

 Strategic marketing and outreach planning (outreach calendar) to increase 
recycling participation rate and awareness in low performing areas, for the 
following quarter 
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Recycling Perks will provide performance reports each month on the following metrics 
on or before the 15th of each month for the month prior: 
 

 Total number of users registered that month, life of program, and last 12-
month’s trend  

 Total points credited that month, and life or program 
 Total points ordered and redeemed that month, during the life of the program, 

and last 12-month’s trend 
 Total member savings (in dollars) that month, life of program, and last 12-

month’s trend 
 Total dollars invested in the Hollywood community 
 Total reward partners acquired that month and life of program 
 A list of all reward partners within the City of Hollywood 
 Recycling set-out rate and participation rate (or set-out rate at least once in that 

month) for that month 
 
Additional reports can be provided based on conversations between Recycling Perks 
and the City of Hollywood. Report structure, metrics, and timing will be agreed upon 
prior to the start of the contract. Sample reports from other active service areas are 
available upon request. 
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TAB 7: PRICE PROPOSAL 
_____________________________ 
 

1. ANNUAL PRICE 
 
Recycling Perks propose all the aspects of the projects mentioned in this 
proposal, at a yearly all-inclusive price of $145,090.56 for the first year.  
 
Total Price for Year One $145,090.56 
Total Price for Year Two $133,090.56 
Total Price for Year Three up to initial 
contract term expiration 

$133,090.56 

 
 

2. ITEMIZED PRICING 
 

Year 1 | Itemized Pricing Unit Price Monthly Fee Annual Fee 
Recycling Incentive Program $0.32/household/month $11,090.88 $133,090.56 
Resident Mailer $12,000  $12,000 
Total   $145,090.56 
    
Year 2 | Itemized Pricing Unit Price Monthly Fee Annual Fee 
Recycling Incentive Program $0.32/household/month $11,090.88 $133,090.56 
    
Year 3 | Itemized Pricing Unit Price Monthly Fee Annual Fee 
Recycling Incentive Program $0.32/household/month $11,090.88 $133,090.56 

 
3. COST STRATEGY PER HOUSEHOLD 

 
This price is based on a cost of $0.32 per household per month or $11,090.88 
per month based on the noted 34,659 households in the RFP document. 
Recycling Perks bills the City monthly for the standard service and would plan to 
bill June 17th for the June 17th through July 17th services (including the resident 
mailer). Every month thereafter would be $11,090.88 billed monthly on the 1st 
of each month. In the event the City adds additional households; Recycling 
Perks will charge the City per household per the matrix below.  

 
Total Households Per Unit Rate Monthly Total 
34,000 – 43,999 $0.32 $10,880 - $14,079.68 
44,000 – 53,999 $0.31 $13,640 - $16,739.69 
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54,000 – 79,999 $0.30 $16,200 - $23,999.7 
80,000+ $0.25 $20,000+ 

 
4. DELIVERABLES 

 
Recycling Perks program fees are per household per month, are turn-key and all-
inclusive of the following elements: 
 

 Rewards platform online at RecyclingPerks.com for residential and commercial 
participants, as well as non-computer responses for participants without internet 
access 

 Acquisition of rewards from local businesses 
 Technology implementation for up to 8 trucks 
 Local staff member to support City needs, acquire businesses, and attend events 
 Reporting and tracking 
 Targeted, strategic outreach planning and execution 
 Communication and marketing planning and media buys based on strategic 

planning process 
 Conceptual design of all marketing and outreach collateral 
 Customer service 

 
Assuming the contract start date of June 17th 2016; Recycling Perks would request a 
90-day planning period to populate the site with rewards, set up the data feed with the 
City’s hauler reader software, execute media planning and creative development prior 
to a residential launch planned for Sept 19th 2016. Even with a 90-day planning period, 
the billing rate would remain consist at $0.32 per house per month or $11,090.88 for 
the rewards platform. 
 
In addition to the rewards platform, the City has requested specific outreach elements 
within RFP-4503-16-RD that would only be initiated and charged to the City at the 
beginning of the contract. The residential mailer package is priced at $12,000 to mail a 
letter to each of the 34,659 addresses. This fee would be billed on the first invoice 
only.  
 
Outside of the first month which includes the resident mailer needs, all other payments 
and project deliverables remain consistently billed per month with services detailed in 
the preceding pages of Recycling Perks response to RFP-4503-16-RD.  
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The timeline and billing structure assuming 34,659 households is detailed below. 
 

Date Item Description Execution Price 
June 17th, 2016 Rewards Program June 17th – July 

17th  
$11,090.88 

June 17th, 2016 Resident Mailer June 17th  
September 19th 

$12,000 

July 17th, 2016 Rewards Program July 17th – August 
17th  

$11,090.88 

August 17th, 2016 Rewards Program August 17th – 
September 17th  

$11,090.88 

September 17th, 
2016 

Rewards Program September 17th – 
October 17th  

$11,090.88 

October 17th 
2016 

Rewards Program October 17th – 
November 17th  

$11,090.88 

November 17th 
2016 

Rewards Program November 17th – 
December 17th  

$11,090.88 

December 17th 
2016 

Rewards Program December 17th – 
January 17th  

$11,090.88 

Monthly, every 
17th of the month 
throughout 
12/17/2018 

Rewards Program Throughout 
1/17/2019 

$11,090.88 

January 17th, 
2019 

Rewards Program January 17th – 
January 31st  

$5,545.44 
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